Abstract. Since the rapid development of social economy, many local apparel companies have begun to focus on brand development, and Chinese elements have also become the starting point for some local companies to shape their brand image. However, in the development process, how to rationally use the unique image of the Chinese brand fullness brand, how to organically combine Chinese elements and brand image, corporate image, product personality is now the enterprise is facing problems. The purpose of this article is to do some analysis of the current status of local apparel brands, and put forward some development suggestions for local apparel brands that want to build Chinese characteristics.
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